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SUMMARY

Prior to the arrival of COVID-19, Chubb collaborated with
Accenture to survey 1,350 businesses worldwide. The top
priorities for mid-sized businesses in Canada were mostly
related to harnessing the power of data. These are
potentially even more relevant now, with a forced shift
towards seamless digital experiences.

Top three priorities

Rank #1 | Adopting Al technology in processes
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Rank #2 | Adopting cloud technology
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Rank #3 | Using large data sets (big data)
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Lowest three priorities

Rank #26 | Diversity, inclusion, sustainability, & social impact initiatives

l 5% ‘ . 7% (#23)

Rank #24 | Direct digital communication to interact with customers
+ Transparency into & control over personal data

l 5% (tied)

‘ . 5% and 7% 26+ #22)

Rank #23 | Personalized or customized products & services

l 7% ‘ . 13% #7)

WHO
ANSWERED?

100%

were mid-market
businesses

WHAT WERE
THE TOP
INDUSTRIES?

1%

were in manufacturing

7%

were in construction




Protecting ", "o
against the risks

Embracing the acceleration of digital can help companies survive, but it can also come with significant risk.
With the right insurance products, businesses can rest easy and seize new opportunities with confidence.

KEY THEME

Harnessing the
power of data

| Liability from misuse or misinterpretation
of client data for any consultation.

RISKS AND PRODUCTS

Potential
business risk

Chubb products
and services available

Collection of large data sets creates legal risks. Professional Liability /

Errors & Omissions

Cyber

Professional Liability /
Errors & Omissions

A cyber breach can lead to reputational risk and a Cyber
| need for incident response services, such as public
relations, crisis communications, and more.
ﬁ | Liability exposures can arise from General Liability
| failure of a product to perform. (Product Liability)
Q Machine errors arising from technology failures General Liability
a Q can result in property damage or bodily injury.
o
Explore the full report
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Visit chubb.com/digitalbusiness/na
C H l_l B B ° The material presented herein is not intended to provide legal or other expert advice as to any of the subjects mentioned, but rather is presented for general information only. You should consult knowledgeable

legal counsel or other knowledgeable experts as to any legal or technical questions you may have. This presentation is solely for informational purposes.

Chubb is the marketing name used to refer to subsidiaries of Chubb Limited providing insurance and related services. For a list of these subsidiaries, please visit our website at www.chubb.com. In Canada,
Chubb operates through Chubb Insurance Company of Canada and Chubb Life Insurance Company of Canada. All products may not be available in all Canadian jurisdictions. In the United States, insurance

is provided by ACE American Insurance Company and its U.S. based Chubb underwriting company affiliates. This communication contains product summaries only. Coverage is subject to the language of the
policies as actually issued. Chubb is the world’s largest publicly traded property and casualty insurance group. With operations in 54 countries, Chubb provides commercial and personal property and casualty
insurance, personal accident and supplemental health insurance, reinsurance and life insurance to a diverse group of clients. Chubb Limited, the parent company of Chubb, is listed on the New York Stock
Exchange (NYSE: CB) and is a component of the S&P 500 index.
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Portions copyright © 2020 Chubb; portions copyright © 2020 Accenture. This document makes descriptive reference to trademarks that may be owned by others. The use of such trademarks herein is not an
assertion of ownership of such trademarks by Accenture or Chubb and is not intended to represent or imply the existence of an association between Accenture, Chubb and the lawful owners of such trademarks.

This document has been published for information and illustrative purposes only and is not intended to serve as advice of any nature whatsoever. The information contained herein and the references made in
this document is in good faith, neither Accenture nor any of its directors, agents or employees give any warranty of accuracy (whether express or implied) nor accepts any liability as a result of reliance upon the
information including (but not limited) content advice, statement or opinion contained in this document. This document also contains certain information available in the public domain, created and maintained
by private and public organizations. Accenture does not control or guarantee the accuracy, relevance, timelines or completeness of such information.

TOP RISKS FOR SECONDARY THEMES

Navigating digital-first
communications

Chubb products
and services

Potential
business risk

Storage of customer, Cyber,
employee and partner data Crime
in the cloud may increase

risk of cyber breaches and

electronic theft.

Supporting a
transformed workforce

Playing in the
global market

Potential
business risk

Remote working
arrangements can
cause new forms of
liability risks.

Chubb products
and services

Employment

Practices Liability,
Cyber, General Liability,
Accident & Health,
And more

Potential
business risk

Exposure to new

and unknown overseas
risks and regulations
makes businesses
more vulnerable.

Chubb products
and services

Multinational Insurance
Products and Services,
Marine/Cargo,

General Liability
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